instructor. The book provides a solid framework for my agricultural communication theory course. Like teaching grammar first for a writing course, the first three chapters provide a solid base for understanding theory. After that, we transition each week from one type of theory to another, usually covering three or four theories each week.
For teaching communication theory from a variety of perspectives, the book's breadth of 27 theories makes it especially valuable. The book also has enough depth to be useful for communication students without being too dense for non-communication students who might enroll in the class. This balance makes the book a happy middle ground between something like McQuail's Mass Communication Theory (2010) book that is often too dense to easily digest and Stone, Singletary, and Richmond's Clarifying Communication Theories: A Hands-On Approach (1999) that lacks anything resembling depth in its coverage of communication theories.
That said, the book is not ideal for all situations. If you want to teach a specific topic like mass media communication or interpersonal communication, the book's breadth becomes a hindrance. You would be better suited seeking out more narrowly focused resources. The book also has limited use for research, though the book was designed for classes, not journal articles. The early chapters have some methodological use and the chapters provide useful introductions to theories, but research papers, especially theses and dissertations, would require other references.
Conclusion
For a general agricultural communication theory course, this book's merit stems from the breadth of theories it covers and the foundations it provides to understand those theories. As an instructional tool, the variety of applications for each theory can help students learn the material more effectively and help break up the text so the book is not too monotonous. For research, the book is limited, but that is not its intended use. While the book is not inexpensive, costing more than $100 on Amazon currently, I find the book to be worth the cost because I use every chapter during the semester. If you are looking to teach a communication theory course or considering changing textbooks, this book deserves attention. 
ABOUT THE AUTHOR
Quisto Settle is an assistant professor of agricultural communications at Oklahoma State University. He specializes in organizational branding to help increase public and policymaker understanding of agricultural and natural resources issues.
